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LOogo

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis
nisl ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at

PRIMARY LOGO

SECONDARY LOGO

LOGO TYPE

LOGO MARK




Clear Space

The brand identity should always be placed
with an area of white space surrounding it. This
ensures that no other graphic element

interferes with the communication of our brand.

The minimum area of clear space surrounding
the brand identity is determined by the "X’
between the top of PACKSALE BRAND MARK' and
the base, as per the illustration.
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Minimum Size

When significantly reduced, the logo will
become illegible. These are the pixel size units
we recommended staying within to preserve
the quality of the logo.
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Logo Mark &
Background
Variation

The brandmark is our symbol. This symbol
can be used alone to reinforce our brand.
There are couple of different ways to use it
but keep in mind that the clearspace around
the brandmark is equivalent to 1/5 of its
width. Also, you can reverse single colors

Primary Color - VI Primary Color - V2

Secondary Color - V1 Secondary Color - V2

Secondary Color - V3 Secondary Color - V4
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Brand Colors

These are the colors that represent our brand.
These colors are also used across our visual
communications.

R185 G139 B98
C26 M45 Y67 K4
HEX: B98B62

R255 G255 B255
CO MO YO KO
HEX: FFFFFF

R93 G151 B66
C69 M20 Y100 K4
HEX: 5D9742

R158 G117 B76
C33 M51 Y76 K13
HEX: 9E754C

RO GO BO
C75 M68 Y67 K90
HEX: 000000




3.1. Primary Typeface
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Typography

Inter

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

The typography is one of the most important aspects of design. It should be
adaptive and contextual. 'Inter' has been chosen as brand typeface. It has a
clean and modern look and works well on digital medium. It has eight
different weights which makes it highly versatile.

Aa Bb Cc 12 Aa Bb Cc 12
Aa Bb Cc 12 Aa Bb Cc 12
Aa Bb Cc 12 Aa Bb Cc 12

Aa Bb Cc 12 Aa Bb Cc 12

Regular
This can be use for all copies.

Semibold
This can be use for headings & Sub headings.

Bold
This can be used only for headings.



Type Setting

1) Heading 36pt To allow a optimal readability across all channels and touch
Inter Bold - (43pt on Auto leading) Aligned left. points, it is important to follow proper type settings such as

leading and kerning according to font size and usage.
2) Sub Heading 19pt
Inter Semi Bold - (22pt on Auto leading) Aligned left.

3) Copy 9pt
Inter Regular - (11pt on Auto leading) Aligned left.

THE HEADING

SUB HEADING -

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad

Copy -

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad



Brand Application
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THANK YOU



